'HEMk 5
' BLTHEL] A
20264 CXan

LTVZEmx KL 5 [EE

=] 7% T NP7 S

¥ LTHOAIT— = MERBR

&1 NotebookLM



20264, BED S [F501 WO BLaiHR L 72,

Insight: 2026 F D1RZE (X ‘Zero Friction”

i o
4
i & "'
¥ | ."#..
i
|/
.-"'

The New Baseline The Expectation The Result
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In this era, ‘patience’ is dead. An Al that cannot resolve issues instantly and accurately is a churn risk.

& NotebookLM



WNIBALT 7D i FUARMS THHE) A

IHRKDF v bRy b 2026 EDAIL—T = v b
——&T V) EEIY TVl

. +

L
» b 4 "-.i_ " f T
":I__I__II"" \ / /

r \ .

& i
HRilcROSNT=>F VA « Z7V) T DI VikzEEL. BENICBETS/N—FF—,
PR L, HRT-=BfET 5,

& NotebooklLM



RIKRY 72 A b2, BNRT 7S a UNEWRT S,
Input (Vague) Al Agent Process Output (Concrete)
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1. RHECR (Long-term Memory) 2. X% (Emotional Intelligence)
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Transaction changes to Relationship.
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User Mood: Urgent / Angry

User Mood: Confused / Sad
i

Al Response Mode

Al Response Mode
Efficiency Focus Empathy Focus
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Analysis of text tone & voice pitch = Real-time Sentiment Adjustment

ERO1Y 1) 7« (Psychological Loyalty) is maximized when the user feels emotionally synced.
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2026 Al Philosophy:

Prioritize long-term
relationships over
short-term conversions.

The strongest LTV 1s built on honest advice, not aggressive sales.
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You do not need this product right now.

Surprise

Maximum LTV

Honesty creates an ‘Exclusive Concierge’ relationship.
Reducing short-term sales to gain lifetime loyalty.
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Continuous
Improvement

Product Development
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Brand Identity

The Face of
the Brand
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Tone of Voice

Consistent,
Witty, Caring

Values

Honesty >
Sales

If the Al is
inconsistent, the
illusion of the
‘Concierge’ breaks.

Design the

character first,
code second.

& NotebookLM



RDEEHRZFAT20DDL—754 %Y K

Human-in-the-Loop Data Transparency

Seamless handover to human Consent for memory & emotion
staff for complex issues. data. "Peace of mind" is a
The Al knows its limits. , prerequisite for dialogue.
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1. Be Autonomous 2. Be Emotional 3. Put Trust First
Don’t just answer. Act Use Memory and EQ to Prioritize “Helping” over
proactively as a partner. deepen the bond. “Selling”.
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Al 1s not a cost-cutting tool. It 1s the only way to provide warm, human experiences at scale.
The new ‘Brand Face’ will turn your site into a special place customers want to return to.

Build your ‘Lifelong Bond’ (—2ED#%) today.
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